
59Hindu University of Indonesia, Denpasar - Bali, 2018

Proceeding Book - International Seminar
Bali Hinduism, Tradition and Interreligious Studies

ISBN: 978-602-52255-0-5

CREATIVITY DEVELOPMENT OF VOCATIONAL SCHOOL STUDENTS IN 
BALINESE CULTURE AND ITS CREATIVE INDUSTRY

I Made Darmada, Pardjono, dan Zamroni, Ni Komang Sri Yuliastini, Ni Luh Gede 
Liswahyuningsih

<m.darmada@yahoo.com>

ABSTRACT

This study aims at exploring the role of economic capital in local culture as the creativity 
development of vocational school students in the context of creative industries. This 
research used qualitative ethnography approach. The results of this study found the 
concept of economic creativity formed by balivogenic culture. The concept of economic 
creativity is the relation of economic capital that entrusts to the relativity of place, time, 
space (desa / place, kala / time, and patra / space) as the development of economic 
creativity in creative industry. The findings of this vocational education research can 
be used as a character education of the working world in the era of knowledge-based 
economy (creative industry).

Keywords: development of creativity, creative industry, concept of economic creativity, 
balivogenic culture.

Introduction
The journey of time puts civilization that requires work patterns and relationships 
in accordance with the characteristics of their respective times. On the other hand, 
Indonesia is still not able to optimize the wealth of its natural resources. Its natural 
resources are exploited without reciprocity to the societies welfare. Furthermore, 
human resources are exploited as laborers with low wages in neighboring countries. 
Even our cultural resources have begun to be owned by other nations. Therefore, the 
fact signals that we need to move in a knowledge-based new era.
The economy creative or knowledge-based economy is the fourth stage evolution of post-
agricultural economy, industrial economy, and the information economy. Department 
of Trade of the Republic of Indonesia released the blueprint for the economy creative 
development of Indonesia 2009-2025 as well as the development of economy creative 
subsectors which became known as the creative industry. Based on the blueprints, there 
are 14 sub-sectors of creative industry such as: advertising; publishing and printing; 
TV and radio; movie, video, and photography; music; performing arts; architecture; 
design; fashion; craft; arts market; interactive games; computer services and software; 
research and development (Pangestu, 2008).
The message of the President of the Republic of Indonesia for vocational school on 
February 02, 2010 at 13:33 has staged the resurrection of “SMK BISA” which written 
“Continue achievement, and continue to produce skilled and professional personnel”. 
This resurrection will motivate the world of vocational school so it can improve access 
to quality, affordable, relevant, independent, virtuous noble character, and character of 



60

Proceeding Book - International Seminar
Bali Hinduism, Tradition and Interreligious Studies
ISBN: 978-602-52255-0-5

Hindu University of Indonesia, Denpasar - Bali, 2018

a strong and efficient nation towards the lifting of the society welfare.
Vocational school as the character education of the working world must exist in the 
line of “bhakti” movement. The movement of vocational school can be interpreted from 
learning culture, serving culture, working or devotion culture based on willingness/ 
sincerity, awareness, affection, and honesty. Then, the bhakti movement explore 
the spirit of improving the quality of human resources through local culture and local 
excellence in a pragmatic and formal juridical way. This has been regulated in UU No. 
32 Year 2004 regarding regional government, UU No. 33 of 2004 on financial balance 
between central and local government, and UU of National Education System No. 
20 Year 2003. Legally, education in Indonesia has been decentralized (Slamet P. H., 
2008).
Education decentralization leads to the strengthening of autonomy, that is the demands 
of independence in planning, organizing, implementing, and evaluating the achievement 
of vocational school graduation standards. Autonomy of education provides place, 
time, customs (desa, kala, patra) to the government of provinces, and districts/ cities 
in managing local-based/ local excellence vocational school (explanation PP 19 article 
91 paragraph 1). Assessment of indigenous wisdom and local excellence is crucial in 
the framework of innovation in creativity development in vocational school.
Vocational school will have excellent quality when leaving from the grass-root or 
community and reviewing the self development (creativity) and entrepreneurship that 
is linked in the link and match so that it can grow and develop that always look at local 
cultural values (local culture), mapping in accordance with geography/ region, and 
accessing the grand theory in achieving product that is driven by technology of local 
wisdom. Excavation of local wisdom of Bali through creativity and creative industries 
will bring changes in the mindset order, attitude of life, especially the community of 
vocational school. Therefore, the Balinese people are faced with the challenge of a 
new paradigm in innovating the development of vocational schools excavated from 
cultural inheritance so that it is truly based on the community and rooted in local culture 
(local wisdom) to determine its future.
Balitbang Puskur Depdiknas 2010 in his research found the model of creative economic 
learning materials (creative industries), as well as the development of culture and nation 
character on the unit of vocational education. Furthermore Susatya (2010) examined 
the local culture, creativity, creative industries in the development of productive teacher 
model of vocational school. Then, Sudira (2011) examined the culture of competence 
in vocational schools that produce three cultures (working, learning, and serving 
culture) controlled by wiwekasanga learning intelligence. Therefore, the role of local 
culture, creativity development, intellectual-based economy (creative industry) are very 
inspiring to be investigated further.
The problem of this research is how is the role of economic capital in local culture as 
the creativity development of vocational students in the creative industry? This study 
aims at exploring the role of local culture as the creativity development of vocational 
school students in the creative industry. Furthermore, this research academically has 
great value in the concepts development of qualified and relevant vocational school 
implementation to the needs of society, excellence and local wisdom, in harmony with 
the development spirit of education decentralization, interests and needs of society as 
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a whole and holistic. Practically, the findings of this research are expected to be used 
as reference of development policy of holistic and humanist vocational school in Bali 
in accordance with the principles of vocational education. Therefore, vocational school 
is organized as an open and multi meanings systemic unit and develop students’ 
creativity in the learning process of character education of the working world in the era 
of knowledge-based economy.
The purpose of vocational school as stated in PP 19 of 2005 article 26 paragraph 3 
is stated to improve intelligence, knowledge, personality, noble character, and self-
supporting skills and follow the next education in accordance with the vocational. 
Related to the mapping of vocational school objectives, the curriculum structure of 
SMK Negeri 2 Sukawati consists of normative, adaptive, and productive programs. It 
provides a clear mapping that in SMK Negeri 2 Sukawati runs integralist education, 
that is the normative program contained the philosophy of Friere in the theory of 
konsientisasi (human), adaptive program contained Dewey philosophy which is 
pragmatic (progressive / democratic), and productive program contained the philosophy 
of Prosser which is essential and existential.
Zubaedi (2012, page 19) stated that integralist education is an education model oriented 
to the components of life that is; (1) god-oriented education, (2) humanity, and (3) 
natural (nature in general). Then, integralist education is the manifestation of human 
life which is a physical-spiritual person, intellectual, emotional, and individual-social.
The welfare of its people in the 21st century is characterized by a society of creative 
economy (creative industry) based on knowledge or creativity. Therefore, vocational 
education (SMK) should be designed in a relevant curriculum, based on excellence, in 
the growth of the school. Resources and culture knowledge-based learning will clarify 
the ability/ creativity. It makes every human of vocational school will be oriented on the 
contextual taste (ideas, concepts), initiative (process of embodiment), and creation 
(form of embodiment). This indicates that vocational school forms the advantages 
and rely on human resources, technology, and management that make a challenge 
(Pavlova, 2009).
The right creativity development of vocational school students right will have a double 
impact for local government whether in political, economic, social or cultural conspiracies. 
Vocational school can encourage the process of adjustments to the influence of global 
culture by sticking to the roots of local Balinese culture. The Balinese community as 
part of Indonesia has a very strong local culture as a capital of the implementation 
of acculturation and/ or adjustment processes, enculturation/ bringing change, and 
inculturation as inheritance. Vocational school that is rooted in local wisdom strongly 
encourages the achievement of the needs of students, the needs of education, local 
government programs, and the society. Bali superior local culture needs to be a creativity 
development and contained in the arrangement of vocational school to support the 
creative industry context.
The globalization era is closely related to mobility behavior. This mobility will also affect 
various forms of social, economic, and political reorganization. It has an impact on the 
economic reorganization that is an effort to get a better life in economic point of view, 
and resulting in regional and national economic imbalances (Abdullah, 2010, p. 116).
Then, at a micro level in Indonesia, the happened people movement is the widespread 
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as a result of transportation and social media which is getting better and almost every 
place can be reached easily. Regarding, the environment will consist of both temporary 
and permanent immigrants. Appadurai stated that such human movement is the most 
important sign of development in the reconstruction of the history of life (Abdullah, 
2010, p.113).
Indonesia is a country that consists of various ethnic groups, including the tribe of 
Java, Sundanese, Baduy, Balinese, Sasak, Batak, Dayak, and so on. The diversity of 
these tribes, of course, can create a diverse culture. Therefore, a culture that grows 
and develops in one of these tribes can be called a tradition culture or local culture. 
Furthermore, local culture is a result of creativity, taste, intention that grows and 
develops in nature and society. In relation with that reference, the local culture of Bali 
which is a vibration of Hinduism should be strengthened not to dampen the influence 
of global culture, even more, as the development capital of its local culture.
On the other hand, Bali’s local culture is one of the strongest fortresses facing a global 
cultural invasion that potentially obliterates the nation’s identity. Furthermore, the local 
culture of Bali has a wisdom in the form of values, behavior or expression and forms of 
cultural products (works) that are material and immaterial.
The culture provides a system of knowledge; behavioral culture gives the universe a 
real experience; and the culture of work gives a cultural heritage to the things that are 
unseparated from the customary tradition in the form of traditional ceremonies. The 
traditional ceremony is one of the local cultural products. It has several fundamental 
functions, namely the rite of communication (man to God), the social solidarity (solidaruty 
maker), the inauguration of traditional values, the vehicle of collective expression and 
development of economic values related to the tourism culture.
(http://ikhsancrut.ngeblogs.com budaya lokal downloaded on March 1, 2010).
Suryadarma (2011) stated that the Bali culture is essentially based on the values of 
Hinduism. The Balinese people recognize the difference (rwa bhineda), which is often 
determined by the relativity of the place (desa), the relativity of time (kala) and the 
relativity of the situation (patra). The concept of desa, kala, and patra causes Balinese 
culture to be flexible and selective in accepting and adopting the influence of outside 
culture.
The influence of the outer culture will bring about cultural creativity, that is various 
forms of handicraft products, so that the traditional village that was originally patterned 
agrarian changed into agrarian-industry. This change generates prosperity to the 
village, such as the traditional villages in Bali. Prosperity is reflected in the village life 
as seen in the maintenance of Pura (temple of worship), the implementation of ritual, 
and the environment of beautiful house and residence which mostly in the form of  
gedong house or commonly called the type of office house (Atmaja, 1999).
Balinese culture in the supported relativity of desa, kala, patra (place, time, space) foster 
and enable the development of creativity called balivogenic culture. The characteristics 
are as follows; (1) the existence of cultural means in the form of geographical nature 
archipelago, and unique demographic nature is a medium of cultural creativity growth; (2) 
the culture is very open to stimuli from various society and not to certain groups, that are 
related to Tri Hita Karana that is the relationship to God, within humans relationship that 
have a unique person in social life, and relationships in the macrocosm/ microcosm; (3) 
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the emphasis on “becoming” is that creative human realizes that creativity is something 
that grows, and requires the future and the present. In the society, individuals as human 
beings should always proceed to gain experience in the form of ability/ creativity. The 
nature of human being as individual, social, and religious beings basically have a 
life obligation that is based on the tri-kaya parisudha.  Tri kaya parisudha consists of 
manacika (thinking good and right), wacika (speaking good and right), kayika (act/ do 
good and right). The obligation of life will be achieved through lifelong learning through 
the three pillars of education (family, banjar/ desa adat/ pekraman/ community, and 
school) in order to be prosperous and fulfilled the “becoming” into a down-to-earth 
tradition; (4) balivogenic culture provides an open/ free opportunity to cultural media 
for all citizens, without discrimination. In relation to the above explanation, the family 
education in Bali is the basic of the relationship on the belief in Hyang Widi / God, 
the relation to others through ethical-moral education, and the ability to perform ritual 
activities. The ritual activities that are entrenched in the effort of individualization of 
the Balinese processed from the marriage (pewiwahan) the occurrence of baby in the 
womb, birth, life, death is the seed of tri kona (utpeti, stiti, pralina), pancadatu, tri-kaya 
parisudha teachings to give enlightenment motivated by the religious spirit. It gives the 
direction that human (microcosm) with the universe (macrocosm) declares Atman is 
Brahman and Brahman is Atman means that all humans are equal before God; (5) the 
emergence of freedom or at least there is only mild discrimination after sincere pressure 
and oppression is an incentive and challenge to the growth of creativity. In relation to 
these characteristics, children grown in Bali are nurtured through family education, 
banjar/ desa adat, and formal schools that have challenges for their future, both sons 
and daughters, no differences, they are involved together in creativity to achieve their 
future wishes; (6) the important balivogenic factor is the openness to different cultural 
stimuli, even contrasts. The sixth factor relating to openness to different cultural stimuli 
of Indian culture related to Ramayana and Mahabharata, as well as the ornament 
from the Netherlands is called patra olanda, Egypt is called patra mesir, China in the 
form of pis bolong in the form of artifacts or traditional and global media that color 
their creativity; (7) tolerance and interest in divergent views that spread to acquire 
renewed ideas through pancadatu that are confronted with the teachings of dewata 
nawa sanga will bring up the concept of sacred and propan creativity; (8) the existence 
of meaningful interactions between persons, such as the art activists/ artists, Balinese 
public figures influence each other through the products they produce and with direct 
personal contact; (9) the xistence of incentives, and rewards. Indigenous activities, 
cultured by Hinduism provide incentives for the development of life to carry out their 
panca yadnya that also pursue the tourism industry/ creative industries. Therefore, the 
incentive is not to see the prize but more important is the reinforcing effect as a symbol 
of respect to the creator.
Economics in the era of globalization is a sustainable economy/ creative economy 
based on knowledge. With regard to the role of education in sustainable development, 
at least paradigms exist in the functional paradigm, that is knowledgeable, capable, 
and future. Later, Piirto (2011, page 1) stated that the 21st century is a century of 
creativity that can be expressed in the following quotation:
“Think Creativity: (1) use a wide range of idea creation techniques (such as 
brainstorming); (2) create new and worthwhile ideas (both incremental and radical 
concepts);  (3) elaborate, refine, analyze and evaluate their own ideas in order to 
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improve and maximize creative efforts.”
 
“Works Creatively with Others: (4) develop, implement, and communicate new ideas 
to others effectively; (5) be open and responsive to new and diverse perspectives; 
incorporate group input and feedback into the work; (6) demonstrate originality and 
inventiveness in work and understand the real world limits to adopting news ideas;  (7) 
view failure as an opportunity to learn; understand that creativity and inovation is long-
term, cyclical process of small successes and frequent mistakes”

“Implement innovations: (8) act on creative ideas to make a tangible and useful 
contribution to the field in which the innovation will occur.”

           The above explanation illustrates that points 1 and 3 focus on diverging thinking 
and points 2, 4, 5, 6, 7, 8 focused on making something new (to make something new). 
Then, the creativity system in Piirto (2011, page 3) relating to the 21st century skills of 
think creatively on creativity skill point 1 using various idea-creation techniques such 
as brainstorming that requires a creativity system of core attitudes including: openness 
to experience, dare to take risks, tolerance for ambiguity, built through inspiration, 
intuition, insight, imagination, image, incubation along with general aspects of training. 
Points 2 skills needed to create new and valuable ideas (both additional and radical 
concepts) through their creativity system in a core attitude are consisting of: openness 
to experience, risk-taking, tolerance for ambiguity, self-discipline, group as trust built 
through the concept of inspiration, intuition, insight, imagination, image, incubation, 
improvisation along with other common aspects. Point 3 creativity skills require 
elaborating, refining, analyzing and evaluating his own ideas in order to enhance and 
maximize creative efforts with his creativity system built through a core attitude of 
openness to experience, risk-taking, tolerance for ambiguity by applying intuition, 
incubation and other common aspects.
            Working creatively with others on points 4 requires skills that develop, implement, 
and communicate new ideas to others effectively with the creativity system through a 
core attitude of openness to experience, risk-taking, tolerance for ambiguity, a trust 
group built by applying imagination, image, improvisation along with other common 
aspects. While point 5 requires a creativity skill that is openness and responsiveness 
to new and diverse perspectives that incorporate group input and feedback into work 
with the creativity system in the core attitude of the group of believe. Point 6 requires 
creativity skills that show originality and inventiveness in work and understand the 
boundaries of the real world to adopt news ideas with a system of creativity in a 
core attitude of tolerance for ambiguity, self-discipline, groups of believe by applying 
inspiration, intuition, insight, incubation as well as the general aspects of creativity as 
a process of life. Point 7 requires the creativity skill of seeing failure as an opportunity 
to learn to understand that creativity and innovation are long-term, small success cycle 
processes and often fault with the creativity system in a core attitude consisting of 
openness to experience, risk-taking, tolerance for ambiguity, self-discipline, groups of 
believe and general aspects of creativity as a process of life.



65Hindu University of Indonesia, Denpasar - Bali, 2018

Proceeding Book - International Seminar
Bali Hinduism, Tradition and Interreligious Studies

ISBN: 978-602-52255-0-5

  Next, implement innovations on point 8 that the creativity skill needed in the 21st 
century is action on creative ideas to make a real and useful contribution in a particular 
field where innovation will occur with its creativity system of core attitudes consisting 
of tolerance for ambiguity, self-discipline, groups of believe by applying inspiration, 
intuition, incubation that provides general guidance of creativity as a process of life.
The above can be achieved through intelligence. Intelligence is a set of abilities and 
skills of the individual that can be developed and enhanced through learning. Therefore, 
the various intelligences possessed by the individual can be expressed that “there 
are many windows leading to the same room” in which the learning subjects can be 
approached through multiple perspectives. And when people are able to use their most 
powerful forms of intelligence, the individual will find that learning is easy and fun. 
Individuals who discover their learning paradigm, will certainly be smart. Sahib (2010) 
described that learning is by combining left brain and right brain functions. Gardner 
(1993) through multi-intelligence in biological perspective and Sudira (2011) through 
wiwekasanga intelligence in contextual perspective will be possible to realize the 
development of creativity by taking into account the potential of learning. With regard to 
intelligence in the development of creativity, Piirto (2011) revealed that putting forward 
the creativity skills in the 21st century in the realm of thinking diverging and making 
something new. Therefore, it will enable the development of creativity in the presence 
of a balance of convergent thinking (coming from all directions) and divergent thinking 
(spread in all directions).
Creative economy is developed with a model like a building, which consists of elements 
of foundation, building (pillars) and roof (main actor). The foundations of creative 
economic development are human resources (creative people). Creative beings have 
a central role in the development of creative economic activities as the main factors of 
production in the creative economy. Therefore, to support the development of creative 
economy, it is necessary to develop skilled human resources to improve knowledge 
and creativity.
Furthermore, Simatupang (2007) explained that creative economy is defined as a 
system of institutional and human activities involved in the production, distribution, 
exchange and consumption of cultural, artistic, and entertainment goods and services. 
In the creative economy itself there is an integral part of the creative economy, namely: 
the creative industry.
The products of creative industry emphasize on the aspect of creativity, innovation, and 
invention by keeping in mind the rules of culture, as a means of improving the economy 
and transformation that is self-character. The scope of creative industry includes: (1) 
advertising, (2) architecture, (3) art market, (4) craft, (5) design, (6) fashion, (7) video, 
movie, photography, (12) publishing and printing, (13) computer and software services 
(14) television and radio, (15) research and development (Saputra, 2010, pp 44-46).
The above description, the local culture in the economic capital for the creativity 
development in the creative industry (craft) will be dissected through Bourdieu’s 
generative theory, namely Social Practice = (habitus x capital) + field (Takwin, 2009, 
p.114).
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Research Methods
This type of research is an ethnographic study of Balinese conception towards 
vocatonal school as a center for human resource development including qualitative 
ethnography (Spradley, 2007). This study qualitatively photographed and described 
the ways of Balinese people based on local culture to develop the creativity in the 
creative industry.
         This research was conducted at SMK Negeri 2 Sukawati, and in the environment 
where SMK Negeri 2 Sukawati grows in banjar, and desa adat/ pekraman, and the 
center of various handicrafts, Sukawati Art Market, Guwang Art Market, artist family 
environment, and government of Gianyar regency also carrying the city of culture. Pre-
survey was conducted in November 2011 and continued the research until June 2014. 
Selection of research location was conducted purposively by considering the need 
of creativity development of vocational school students and local culture of Balinese 
society, as well as creative industries.

The subjects in this study were chosen purposively; they are people who have capacity 
as informant such as: Kadisdikpora Pemkab Gianyar, Disnaker Pemkab Gianyar, 
principal of SMK Negeri 2 Sukawati and vice principal of SMK Negeri 2 Sukawati, 
teachers SMK Negeri 2 Sukawati, Students SMK Negeri 2 Sukawati, Balinese Culture 
experts, and traditional leaders, Hindu religious figures, artists, educational leaders. 
The object of research are the work program of SMK Negeri 2 Sukawati, the event of 
teaching and learning activities about students’ creativity development, ceremonies 
and cultural events, Banjar organization and desa adat/ desa pekraman, artifacts in 
schools, families, indigenous peoples, and text in the form of documents or writings 
which is published in Bali Post media and Bali cultural sites on the internet related to 
problems and or questions in this research.
Data collection in this study used: (1) qualitative interview, (2) participatory observation, 
(3) document analysis, (4) site analysis and tracking via the internet from data sources 
strongly related to research questions (Mason, 2006; Spradley, 2007). According to 
Mason (2006) the strategic selection of data collection techniques related to answer 
research questions. Figure 1 below shows the schema of data collection method.

Figure 1. Schema of data collection method  
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        This research used analytic induction approach that is based on problem or 
research question. Mason stated that data collection techniques are developed through 
analysis of data sources of each research question, then data collection techniques 
namely; (1) qualitative interview, (2) participatory observation, (3) document analysis, 
and (4) site analysis with preparation procedures and interview planning (Sudira, 2011, 
p.136) as shown in Figure 2 below:     

 Figure 2.  Procedure of interview preparation and planning

 The topic of this research is the creativity development of vocational school students  
based on economic capital in local culture in creative industry. Therefore, the main 
question of this study (big research questions) is step 1, how is the role of economic 
capital in culture as the creativity development of vocational school students in 
the creative industry? Then step 2 is the mini research question, how is the role of 
economic capital in culture as the creativity development of vocational school students 
in the creative industry? Furthermore, step 3 is the development of possible issues 
relevant to the interview situation for the research problem. Then, what is actually 
known from each research problem is then developed into interview topics and some 
possible questions. To know the alignment of interview topics and interview questions 
to the overall research problem with research questions, there was a cross-checking in 
step 4. This is so that interview topics and interview questions can really help answer 
research questions. The next steps in step 5/6 are independent of the development 
of structures or interview formats including standardizing questions or sections of the 
interview with observation. The final step in step 7 performs cross-checks between 
structures or formats, standard questions with interview topics.
          In field-based ethnographic research refers to Mason’s (2006) opinion that 
the validity of the data in this study is expressed by explanation of the stages of the 
working situation at the time of data collection in the field with various evidence of the 
findings in the form of sound recordings, pictures and sounds, real field as a natural 
social phenomenon or reality. The condition of the researcher should also be recorded 
or depicted in the research records at each interaction or interview. Researchers 
photographed what to review, also described the position as an instrument in the process 
of data collection. Therefore, the validity of the data in this study is truly effective and 
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will result in a valid and accurate study result.

Technique of Data Analysis
        This research used interactive model data analysis. Miles and Huberman (2007) 
argued that the empirical data then look for its abstraction can be analyzed by interactive 
model analysis. This data analysis model is known as interactive model data analysis 
from Miles and Huberman. Then, Agus Salim (2006) and Sugiyono (2010) stated that it 
is as a flow model, and Sudira (2011) stated that there are in field and out of field data. 
Therefore, the data analysis used in this study is interactive model analysis; consists 
of: data collection, data display, data reduction and conclusion: drawing or verification, 
as well as in the field and out of field data.
This research used interactive model analysis as seen in picture 3 below:

Figure 3. Data Analysis with Interactive Model Analysis.

The data obtained through interviews, participative observation, analysis of document, 
symbols, statues/ pre time, paintings are presented in fieldnotes and then each codes 
and records are associated with each of the research questions. After going through 
the reduction or directly verified, the data from each of the questions are interpreted in 
accordance with the main question of research.

Research Results and Discussion
Role of Economic Capital on Local Culture as Creativity Development of 
Vocational School Students in Creative Industry
Bourdieu stated generative theory in social practice with equations (Habitus x Capital) + 
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Domain = Social Practice (Takwin, 2009, page 114). Furthermore, with the occurrence 
of mutually beneficial relations or balance as a habitus, and the availability of capital in 
the form of economic capital, as well as its occurrence in the growth of SMK Negeri 2 
Sukawati (domain). This social practice occurs in the place of SMK Negeri 2 Sukawati. 
Therefore, based on balivogenic culture that economic life is entrenched and can 
develop in the scope of desa, kala, patra and give mutual benefit for the happening 
of balance in economic relation, and furthermore, it can be regarded as economic 
balivogenic.
Economic balivogenic is the occurrence of a cultivating economy in the relativity of 
place, space and time that can nurture, support, and enable the concept creation of 
economic creativity. Then, the concept of economic creativity is a relation of economic 
capital that entrenched the relativity of space, place, time as the economic creativity 
development in the creative industry.
The concept of economic creativity in the creativity development is contextually in 
the form of precious metal craft in the creative industry. It is contextualized in the 
pancadatu as creative industry in the form of precious metal craft in the blend of the art 
value of the past and the renewable, namely: (1) the creative industry context of silver 
(Eastern orientation), (2) creative industry context of copper (Southern orientation) (3) 
creative industry context of gold (Western orientation), (4) creative industry context 
of iron (Northern orientation), (5) creative industry context of wesi manca warna/ pis 
bolong (Middle).
In Figure 4 comprising fig. 4a is in the context of the silver creative industry in the 
form of stationery/ pens/ paper boxes, cultural vibrations of pewayanagan kayonan 
symbols, and the context of the silver creative industry which is shown in Fig. 4b in 
the context of the creative industry of brooch, vibration from the stone age and silver 
culture, as the following figure 4:

Figure 4a         Figure 4b
Figure 4.  Picture of creative industry context of silver.

Then, the creative industry context of copper and gold shown in Figure 5 consists of 
Fig. 5a in the form of creative industry context of copper and ceramic in the form of jugs 
and antique mugs, vibration from the ceramic and copper era; and the creative industry 
context of gold which is shown in Fig. 5b in the creative industry context of gold in the 
form of a ring with gemstones, vibrations of the stone age and the gold age, as the 
following figure 5:
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 Figure 5a    Figure 5b                  
Figure 5.  Picture of creative industry context of copper and gold

Next, the creative industry context of the iron shown in Figure 6 is the creative industry 
context of jars, vibration of primitive ages, as in Figure 6 below:

Figure 6.  Picture of creative industry context of iron

Furthermore, the creative industry context of wesi manca warna/ pis bolong  as shown 
in Figure 7 is the creative industry context of colossal/ sculptures of pis bolong/ wesi 
mancawarna, vibration from the 8th century, as shown in figure 7 below:

Figure 7. Picture of creative industry context of wesi manca warna/pis bolong.
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Conclusion and Suggestions
Conclusion
The ethnographic study of the creativity development based on economic capital in 
local culture in creative industry can be concluded that economic balivogenic is the 
occurrence of a cultured economy in the relativity of place, time, and space that can 
support, foster the concept of economic creativity. The concept of economic creativity 
is a relation of economic capital that entrenched the relativity of space, place, and time 
as the development of economic creativity in the creative industry.

Suggestion
The results of this study find the concept of economic creativity in the economic creativity 
development in the creative industry that will have implications for the preservation of 
spiritual and physical welfare. Therefore, it is suggested to be socialized to all people 
who have the right to life especially to the vocational education of Indonesia, and 
generally to the international community through scientific forums.
The results of this study need a place of publications through reputable national and 
international journals. Further research, in the creativity development in family, in the 
society is suggested to be able to find the proportion, either for the study program of 
own metal creation or other skill program so it can be directed and precise as well 
as to the 13 other creative sub-sectors in the creativity development in the context of 
creative industry.
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